Authors & Thesis Titles

Aljabri, Nadia: A Comparative Pentadic Analysis of Mediated Presidential
Discourse During 9/11 and Hurricane Katrina (2007)

Amiel, Tel: Individual Differences in Internet Usage Motives (2002)

Baker, Emily: An Experimental Investigation of the Effects of Anti-Phishing
Awareness and Communication Strategies on Consumer Trust. (2006)

Bea, Alexander: Tree Hugging Users: Engagement in an Online Green
Community (2009)

Constantinescu, Ana R. : Framing a Kidnapping: Frame Convergence between
Online Newspaper Coverage and Reader Discussion Posts of Three Kidnapped
Romanian Journalists (2006)

Daniel, E. Stephen: A Game That Cannot Be Won: Media Framing of the Duke
Lacrosse Rape Scandal (2009)

Dickerson, Arin R. : Patriotism, Courtesy of Toby Keith: The Voice of Country
Music After September 11 (2006)

Dunn, Scott W. : Candidate and Media Agenda Setting in the 2005 Virginia
Gubernatorial Election (2006)

Dyson, Charles: Native Sovereignty, Narrative Argument, and an International
Shift: The 1974 Rhetoric of George Manuel and Vine Deloria, Jr. (2004)

English, Kristen: Battleground Blog: Analyzing the 2006 U.S. Senate Campaign
Blogs Through the Lenses of Issue Ownership, Agenda Setting, and Gender
Differences (2007)

Gabor, Elena: The stereotype caravan: Assessment of Stereotypes and Ideology
Levels Used to Portray Gypsies in Two European Feature Films (2003)

Gaines, Jina: The Tension Between Opportunity and Outcome: The University of
Michigan's Supreme Court Cases on Affirmative Action and the Implications of
Cultural Expectations (2005)

Goldman, Adria: Is it Really Skin Deep? An Analysis of “Ugly Betty’s” Influence
on Females’ Understanding of Beauty (2009)

Harrington, Matthew: Navigating the university system: The effects of Chinese
and Indian graduate students' social networks on academic progression (2001)



Holody, Kyle J. : Framing Death: The Use of Frames in Newspaper Coverage of
and Press Releases about Death with Dignity (2006)

Ivory, Adrienne Holz: Sexual Orientation: A Peripheral Cue in Advertising?
(2007)

Jiang, Jing: Linking East with West: Websites as a Public Relations Tool for
American and Chinese Banks Operating in a Culturally Evolving Chinese Society
(2002)

Koenigsfeld, Nate: Verizon Communications: An Examination of Organizational
Discourse "Before" and "After" 9/11 (2004)

Maiorescu, Roxana: Framing Analysis of Kosovo Independence (2009)

Mihal, Colleen: Democracy, Citizens' Media, and Resistance: A Study of the
New River Free Press (2004)

McCollough, Christopher J. : Media Framing of the Steroids Scandal in Major
League Baseball (2006)

Moldoff, Jason: A Tale of Two Turnouts in 2004: Effects of News Frame
Valence and Substance on College Students' Levels of Trust, Cynicism, and
Political Information Efficacy (2007)

Newswander, Chad. Agency of Crisis: The Chaos and Reordering of
Presidential Security (2008)

Null, M. Todd: Capturing the Chimera: ldeology and Persuasion in the Rhetoric
of Soulforce (2008)

Reynolds, Katie E.: Public Relations and Community Support: Assessing
Fortune 500 Web Sites (2003)

Serge, Evan: O Captain, My Captain! U.S. Newspaper Framing of the Death of
Captain America (2009)

Sotirova, Nadezhda: News Corp Translated: Framing the United States in
Bulgaria (2009)

Toro, Heather: Public Perceptions of Credibility of Male and Female
Sportscasters (2005)

Tubbs, Meghan: Rhetorical Autobiography: A Narrative Analysis of Aleshia
Brevard’s The Woman | Was Not Born To Be: A Transsexual Journey (2008)



Warburton, Rebekkah: The Impact of Sports Fanship on Person Perception
(2005)

Wang, Weirui: Chinese Governmental Post-Crisis Management of 2003 SARS
Epidemic: Evaluation of Governmental Communication Strategies and Frame
Correlation between Government and Mass Media (2006)

Williams, Daron: Fun with Frames: Exploring Metacommunication and Real
Media Frames in South Park’s Fake News (2009)



